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What Is a Digital Historian?

Digital Historians cover a broad spectrum. Some do digital analytic research, which provides the academic community with a wide range of historical data analysis. 
However, this category also encompasses a new emerging niche of history authors primarily focused on engaging and educating a general audience with historical content using a digital presentation called an “eBook.” 


 What is an eBook?
Digital Historians are distinguished from other historians only by the products they create, an electronic document called an “eBook”.
The beauty of an eBook is that it allows the author to create a layered, web-enabled, multi-media, content-rich product that is highly adjustable to readers' preferences and can be made available on multiple distribution platforms.
As such, an eBook is generally much shorter than a typical hard copy book.  While the reader can still print it in paper form, it will lose some of the inherent benefits of the highly interactive eDocument that it is.
By opening an “eBook” on a mobile phone, tablet, or computer (the author’s recommendation), the reader will be exposed to the first layer of pertinent information the author wishes to convey. 
The power of eBooks comes from the author’s ability to embed “links” and other content into their document.  This allows the reader to instantly “drill down” for more information as desired.
An unopened eBook sits quietly as “bits & bytes” floating around in hyperspace as an “offline” website.  It doesn’t collect dust sitting on a bookshelf or require sacrificing trees to exist. It only wakes up and becomes a book when you read it.
 
Nothing is downloaded to your computer!eBook Reading Tips
I publish “Flipbook” and “PDF” versions of my eBooks.
“Flipbook” font sizes are responsive and ideal for mobile devices, but slightly more difficult to read. 
Great on larger-screen computers!
My eBooks are printable. Please follow the instructions provided in the “Quick Tips” section of my website at DonaldScanga.com
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“The digital revolution is far more significant than the invention of writing or even printing” 
– Douglas Engelbart
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_______________________________________________
Introduction


Spurred on by family, friends, associates, and specific questions raised by audience members during several digital history presentations I have given, I have decided to create a short series of eBooks intended to provide those of you who may be interested in pursuing this new vocation a little “kick start.” While this eBook talks about history, it will teach you how to write and publish an eBook, regardless of your chosen genre.

This eBook is intended to serve as a “primer” and provide a foundation for individuals interested in doing “what I do.”- and, more importantly, “how I do it.” As with all my eBooks, they will be offered for free on my website.

It will focus on one method, there are several, of creating an eBook and the self-publishing process necessary to make it available to other readers via the internet - regardless of the subject matter you intend to write about.

However, this tutorial has one limitation!

This tutorial only covers a single platform - a Microsoft Windows-based computer system—the entire suite of Microsoft Office products, with additional products that you may have to purchase.

While I am happy to assist fellow “would-be” Digital Historians, technically, I can only provide general advice and guidance on these technologies and applications. I am not able to translate these into other platforms or applications!

Regardless, if you have any questions, comments, or concerns, please get in touch with me via email: DonS@DonaldScanga.Com

Don Scanga
[bookmark: _Hlk153788838]
	

   _____________________________________________

Foreword

Don Scanga has succeeded spectacularly in providing a comprehensive and easy-to-understand tutorial on becoming an eBook publisher.  For those of us who grew up with the joys of reading hard and soft-cover books and then discovered digital books, eBooks take the experience to a whole new level.  
Many of us first learned about the power of eBooks when Don spoke at the Broomfield Veterans Museum. His presentation was about his first eBook, “If It Flies, It Dies,” which also included entertaining stories of his service in the Army while stationed with in Key West.  
As several in our audience and past speakers are also authors, they have often spoken of the challenges of getting their books published.  Needless to say, we were intrigued by how Don created and published his eBook and requested a follow-up talk.
He did one even better with “Creating Digital History.”  
This eBook should become a basic reference for anyone with dreams of publishing a work of their own creation.
Michael Fellows
COL(Ret), USA

.
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[image: A room with a bookcase and bookshelves

Description automatically generated]As I approached retirement, my wife, a financial advisor, gave me the same advice she offers her clients:

 “You should not retire from something. Instead, you need to retire to something”.


My Home Office/Den/Creative Center

In short, what are your passions? After giving that a great deal of thought, in addition to my faith, family, and community, I decided my two greatest personal passions were history & golf. Not in any order.

I retired on January 1, 2022, and almost immediately joined a senior men's golf league, invested in a new set of clubs, and began working on the game I love, which I started very late in life. The good news is I finally broke 90 last year.
 
But what was I going to do about history? Besides being a lifelong and avid history consumer, as my library illustrates, I became aware of two possibilities. 

[image: A brick building with a sign

Description automatically generated]As a five-year Army Veteran, I learned of the local Veterans Museum of Broomfield, became a lifetime member, and began volunteering there. The Veterans Museum - Broomfield, Colorado





My Digital Historian Journey

[image: A person sitting at a desk with a computer and soldiers in the background

Description automatically generated]But what else could I do regarding history? I have always been a lifetime consumer of history, especially military history, but what could I do with that knowledge? 

As a product of my fifty-year business career, I became a “pretty good” writer. I became an even better writer after working at the consulting firm of Price Waterhouse under one of the most significant mentors of my entire professional career. He was my Managing Partner who tore apart the first written client deliverable I turned in - a report I was proud of. The following day, when I came in, it was lying on my desk covered in red ink, with notes written in all the margins and multiple sticky notes attached with even more comments. Including a final one simply stating - “Come see me.”An AI generated illustration of me
created by my son Jason.


I brought it to his office. He asked me to sit down and opened the conversation with a single comment - “I am only going to do this once,” and proceeded to walk through my report, word by word, sentence by sentence, paragraph by paragraph, page by page.

Over the next few years, I wrote countless client deliverables and management reports, each better than the last one. After I left Price Waterhouse and started my own consulting firm, I spent the remainder of my career producing countless more client deliverables, all the while counseling my staff on the same writing principles taught to me. The most basic, crucial underlying principle I can convey to you is that if you want to become a good writer, you must start writing! 
Start by writing a short piece. Then something longer.  Then even longer.
Never stop writing!



After being a lifelong student of history and having decent writing skills, I decided to write about history. But what element of history? In what form? Did I want to go through the process of finding an editor and dealing with a publisher?  My fundamental question was, after retiring from business, did I want to turn my passion into another business? The answer was an emphatic no!
[image: A book cover with a person walking in front of a ruined building
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I have a long-time good friend, David Barrett, who wrote a book after retiring from his information technology career and became a published military history author. He was also the person who turned me on to the Veterans Museum. Listening to his ordeals with publishers only reinforced my strategy.
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Description automatically generated]Dave also introduced me to another Veteran involved with the museum, 
Flint Whitlock.  Flint was very familiar to me since I purchased one of his first books “Soldiers on Skis” back in the early 90s. It was a hardback coffee-table style boon on the 10th Mountain Division, formed and trained in Colorado to fight on skis in the Alps during WWII, which Flint autographed for me later one day up at the museum.

Independently of these encounters, I discovered a new vocation being referred to in various pieces of literature as a "Digital Historian." 

I began researching and drilling more deeply into this new vocation. At one point, I even considered, but dismissed due to time constraints, exploring some formal education. However, none was being offered. And because this discipline was new and still is somewhat in its infancy, it can mean different things to different people. 

However, at first glance, the term seemed to integrate my 50+ years of Information Technology experience and my love of history. So, I started reading and researching the internet as I unpacked the details of what this relatively new vocation might entail. I encourage my readers to do the same.  
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On January 1st, 2022, the day after the sale of my business was finalized, I began devoting myself to my new and unpaid vocation. 

I began assembling the necessary technological elements and purchased and installed several new software tools. I began learning them while simultaneously starting to write my first eBook, "If It Flies, It Dies,"- which occupied much of my first year of retirement. It was ePublished on March 31, 2023.
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I began to write my second military history eBook when I decided instead to put some of my philosophical thoughts into words and share it as my second eBook. The genre is considered a “thought-piece,” which I titled “The Puzzle of Human Existence” and ePublished on January 1st of 2024. 

[image: A book cover with soldiers and a flag

Description automatically generated]I then took a small break before starting my second military history eBook, "Talking Flags” - A History of The United States Army Signal Corps. 

I made a significant dent in it before I put it on a temporary hold, switched gears, and began writing the eBook you are now reading. 

Over the past few years, I have been approached by several individuals, organizations, and community groups to speak about this new vocation of mine. 

Many have asked me to help train, educate, and mentor interested people who want to become a Digital Historian. I recently received renewed inquiries about how to do what I do, and hopefully, this new eBook series, with its “quick start” approach, will address their questions and lead them (and you) down the same path. 

[image: A close up of a compass

Description automatically generated]After giving it considerable thought, I have concluded that, while I am happy to speak to groups occasionally to introduce this concept, I do not have the time or interest to teach and mentor individuals personally. This might change over time or on an individual basis. But, today, I only want to focus on writing and ePublishing eBooks, playing some golf, traveling with my beautiful wife, and spending time with family and friends. 

What I do not want to do is launch some new digital history business venture. I've been there and done that multiple times. I have learned everything about this new vertical on my own - through research, and trial, and error – fueled by my interest and passion for becoming a published Digital Historian. I had no mentors because, frankly, there were none. In addition, I decided I would offer all of my eBooks free of charge because it is indeed a passion, not a business. 
 
What I am going to share with you in this eBook is at a very high level. While I wish I could interact with everyone who may have questions, I am afraid I will not have the time. However, I will give you my contact information and attempt to respond to general inquiries via email, but I will not have the time to conduct individual tutoring. If invited, I may consider creating and holding a general workshop conducted at the history museum in the future.
 
[image: A colorful lines and dots

Description automatically generated with medium confidence]

This eBook is intended to introduce you to the essential technical elements of creating and ePublishing an eBook and how to build the technology foundation required to become a self-published digital creator.

Hopefully, this training manual will serve as a launching point for your journey and equip you with a few tools, tips, and techniques that might serve as a road map for you along your journey.


Creating the technology foundation required to generate an eBook is not simple or without expense. 

However, suppose you intend to make your writings generally available to the public. In that case, you may have to invest additional time and money in the underlying technology infrastructure required to achieve that objective. 


My Information Technology Foundation
[image: A desk with multiple computer monitors
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Hardware
HP EliteBook 850 G6 – Laptop Computer
HP Docking Station
Processor – Intel® Core™ i5-8265U CPU 1,6,0 GHz 1.80 GHz
Installed RAM – 16.0 GB (15.8GB usable)
System type – 64-bit operating system x64-based processor
Dual 14”x24” HP Monitors
Logitech Full keyboard & mouse
Apple iPhone 14Pro with 200GB of iCloud Storage and multiple application and system software tools.
Apple iPad mini screen (has issues formatting my website but not my eBooks)
Apple iPad Large Screen
Software
Operating System – Microsoft 365
Microsoft Office Suite – Word, Excel, OneNote, Access, Publisher, Adobe Acrobat – full version
Browsers – Microsoft Safari, Edge, Google Chrome
Social media marketing platforms – FaceBook (Personal & Professional) LinkedIn (Personal only, dropped Professional)
WIX Website - developed by me using a WIX template.
FlowPaper.com to ePublish your new eBook
Constant Contact – used to send mass emails (do not use WIX)


The Process of Writing An eBook 

[image: A poster of a car

Description automatically generated]I first envisioned the title of this eBook as “Creating eBooks – A Guide for the Complete Idiot”
Please do not be offended by that proposed subtitle. I stole it from a book I bought in the early 1970s to help keep my old VW Beetle going, and I thought it was a clever, attention-grabbing title.

Writing skills are the primary prerequisite behind creating any book. This eBook will not teach you how to write. Just like that book did not teach me how to use a wrench. 

And most certainly, this eBook will not teach you how to become a historian. The prerequisite to having something “historical” to write about. 
However, even if you are not a historian or even a writer (yet), this eBook will still teach you how to create a web-enabled digital document in eBook form -  an eBook you can use for any subject matter which interests you and you choose to write about. 

It will also show you how to publish that document on the internet, making it instantly available for multiple people to read simultaneously! 

Nothing is downloaded to their computers.
 

The Three Primary Software Elements Required
[image: A close-up of a puzzle

Description automatically generated with medium confidence]This primer assumes you already have and are comfortable using a Windows-based personal computer. 
Even after 50+ years of IT experience, I have never used anything except Windows-based PCs. My mainframe systems experience is a different story for a different day.
This section covers the three essential Windows-based software tools required to write and publish an eBook. The following instructions are written for experienced Microsoft users. However, you may be able to translate them into your system-equivalent platform more quickly than I can.
1 ) The fundamental application you will need to write your eBook is Microsoft Word. I have created a template Word document on my website that will enable you to “quick start” writing your eBook. In that document, you may embed your photos (with captions) and images, videos, website links, etc. 
2) The second application you will need is the full version of Adobe Acrobat, a prerequisite to publishing your document, regardless of platform. 
Please be aware that simply “printing” to a PDF from a Word document will not keep any embedded links, and may not keep many of the unique features you might have embedded in your document. 
Acrobat will cost you money if not already installed.

aC

 


Once your Word document is finished, edited, and proofread multiple times - front to back and back to front, word by word, sentence by sentence, you will use Acrobat to create an Adobe PDF using your final Word Document as input. Password protect it, and you are finished with that step. Pretty straightforward. 

3) The final piece of software needed is the ePublishing software which produces the “FlipBook” version of your publication. 
I use FlowPaper.com and pay a monthly fee covering unlimited documents I want to publish. I have yet to find another option that is more affordable or reliable. They also provide exceptional technical support via telephone or email.
[image: A screenshot of a computer

Description automatically generated]Technically, FlowPaper is more of a service than a downloadable software product. Their software is a proprietary product that resides on their server and performs like a PDF reader on steroids! I admire their technology greatly! FlowPaper Desktop Publisher Dashboard

However, a FlowPaper Desktop Publisher Dashboard is downloaded to your computer, which is how you initially upload your finished PDF in Acrobat and define the FlowPaper settings for your final eBook. After publishing, the Dashboard provides ongoing metrics on your published eBook, including the number of readers, pages read, etc., shown on the graphs on the next page.
The process to create the eBook is relatively simple:
1) Convert your Word document into a PDF through Adobe Acrobat. Password Protect to both Read and Edit. (This protects you from people being able to plagiarize your work electronically)
2) Upload the PDF to FlowPaper through their Dashboard.
3) Their system automatically converts it based on the format you choose. I always select the “flip-paper” option.
4) The system reformats the PDF and presents the finished product for you to preview.
5) If satisfied, select the Publish option, which will return the exact web address associated with your new eBook.
6) For instance, the first eBook I published, “If It Flies, It Dies” is located at: 783d0754.flowpaper.com/IfItFlysItDies11/
That’s it. You just created your first FlipBook!
Now, you can share that link with your potential readers.
The FlowPaper Desktop Publisher Dashboard also tracks and provides several metrics of your publications.
On the next page, I will provide an example of these FlowPaper metrics reported in my last eBook, “The Puzzle of Human Existence,” from my Desktop Publisher Dashboard.
The analytics sets provided by FlowPaper is provided on the next page, showing 1) the number of sessions (readers) who opened your eBook. 3) total pages read. 3) the average time each reader spent reading a page of your eBook. And if you embedded links in your eBook, then how many times did a reader click on one of those links?
Your Dashboard will also provide a graphical representation of the date and number of pages read of your eBook. Spikes in reader volume are usually a direct result of your social media marketing posts—more on that later.  
FlowPaper Desktop Dashboard Analytics
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Creating Digital History 
The eBook you read is also my “Quick Start Program.” I wrote this eBook to help kick-start those of you who want to pursue this new vertical profession, it is for those of you who would like to attempt to do what I am doing. 
If you are one of those people, please follow these simple steps. Contact me via email if you have any questions.
Step 1. Click on the following link, which reopens this eBook, but stop when you see the following option listed in Step 2.
https://783d0754.flowpaper.com/MakingDigitalHistory/
[image: A close-up of a button

Description automatically generated]Step 2. Click on the Download icon 

This downloads the original PDF used by Flowpaper to create this eBook. If asked the password is: readme (all lower case)
Step 3. Print the PDF to your selected printer for easy reading and future reference. The font size on the PDF will also appear larger than the original eBook and fits nicely on 8”x10” paper.
Step 4. Upload the Word version of this eBook titled “Creating Digital History” from my website. Use it as the standard template for all future eBooks you may want to write. 
I have intentionally included many different page layouts and multimedia in this eBook, which can serve as a Template for your future books. 
I have attempted to incorporate every significant potential element except a video link into this document. However, I included a live HAWK missile launch video in my first “If It Flies” eBook. 
Step 5. Use One Note as a “dumping ground” for multiple writing activities. 
[image: ]
A Partial Snapshot of my “OneNote Subject Tabs”
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Description automatically generated]Why? Because all my OneNote contents are accessible and editable from my iPhone, iPad, or Computer.Content Pages Underneath “Talking Flags”

You can create color-coded “Subject Tabs,” shown above in OneNote, which is virtually unlimited. 
Also unlimited are the number of One Note “Pages” you can easily create, label, and populate underneath each “Subject Tab”. They are shown on the right side of this page. 

If I clicked on my “Talking Flags” tab, OneNote would display the list of subject “Pages” on the right side of this page. Each “Page” can contain unlimited text or other multimedia content, website links, pictures, and subjects. Once there, the writer can copy/paste and edit the working Word draft of their eBook.
I can usually add, update, modify, or delete existing research notes and copy/paste links to websites, text, pictures, or ideas from anywhere. I use OneNote to create rough outlines of my new eBooks, and I use it as a dumping ground for research information, reference, refinement, and sources of the material I find through my research. 
I use OneNote to dump ideas while waiting at a doctor's office, my barber, or meeting someone at a restaurant. No matter where I am or what I am doing, if I have my mobile phone, I can make a note of it. Be it an idea for a new eBook or a tweak to an existing eBook I am writing.  
For most historical research, I initially copy and paste raw information into One-Note and copy/paste the web address where I found it to build my bibliography, which I can retrieve when I am back at my desk. Or continue to research further if necessary.
I want to reinforce the bottom line of using OneNote: whatever you are doing, or wherever you are, dump everything into One Note.  Then, it will be available when you return to your desk to conduct further research or continue writing.
[image: Hamilton feels printing words has excised emotion from writing.]Step 6. Start Writing! Several old sayings apply here. The first is, “you have to walk before you can run.” 
The second might be “the only way to eat an elephant is to cut it up in little pieces.”  

Regardless of your preferred metaphor, start your writing journey today by writing a One Note rough outline of your article. What do you want to say? What is the purpose of your article? What is your intent? Is it for a general audience or a specific subset of people only interested in that subject? 
Do the research! Dump pictures into OneNote with where you got them. Add additional links to websites. And what they illustrate. Continue to do more research. Note people/places/dates, etc.
Regarding military history eBooks, I have found that as an eBook unfolds, one event typically brings into play many prior and future events, which might pique your interest, requiring you to drill down or go back in time further. 
My final eBooks tend to expand vastly from any outline I previously created. But that is a good thing! 
When you “think” you have your final creation ready, take a day or more away from the project. Do anything but write. Then reopen the paper and reread it from “front to back” and from the “end to beginning,” word by word, line by line, paragraph by paragraph, “tweaking” it multiple times as you go. 
Then, when you “think” you have a final draft, proceed to the next step.
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Description automatically generated]Step 7. Find an Editor! Before sharing your written work with anyone, the most crucial element is making sure it is readable to someone who might not be a subject matter expert. 
Your editor could be your spouse, friend, or family member. I have used all the above. What’s the qualification of an editor besides familiarity with the English language? Someone who might be an avid reader or an English teacher. But it should be someone who genuinely cares about you, your success, and most of all, someone whose opinion you trust and who will not hesitate to critique you. Which is why spouses work well! 
Once you and your editor agree that your final product is worth publishing, we can proceed.
Step 8. Create a PDF of your eBook! 
Open Adobe Acrobat and Create A PDF from your Word File. Save it to your system. Note the file name you used (I use the eBook Title) and the location of where it is saved. Password protect it.


Step 9. Upload PDF to FlowPaper! 
1. Open your FlowPaper Desktop Publisher (shown on Page 7)
2. Select “Import PDF or Images”
3. Select the PDF you saved.
4. Select Template – Choose Zine
5. Select Sub Template – Choose Realistic 3D
6. Import All Pages
Optimized
Flatten = YES
7. Press [Continue]
8. The system shows the created FlipBook (do a quick review)
9. If it looks good, Click/Press “Publish”
Select “Cloud Hosted”
Select “Upload”
The system will create the new Flipbook and show the website location where it is located as a link.
10. Copy the link and store it somewhere on your computer or write it down.
That is where your new eBook is located.
11. Click on the link to view your published work.
12. Close the FlowPaper Desktop Publisher.
Congratulations!!!!
You have just ePublished your first eBook!
Now, how do you get the word out that you have published something?



 



Marketing Your New eBookHow do you announce and share the location of your new publication with your friends, family, or the general public so they can find and read it?


Unless you are independently wealthy and have large sums of money to invest in mass marketing, there are only two practical ways that most of us can afford to advertise. These are social media platforms and Mass Email Systems. If you are independently wealthy, print advertising may be an additional option. 
Social Media Marketing
Because my eBooks are free, I chose social media as my primary marketing platform. In retirement, I did not want to spend much of my golf money on eBook advertising since I would never see a return on that investment.
Before I launched my digital history career, I only had a personal page on Facebook and LinkedIn. After publishing my first eBook, I purchased Professional Pages on both platforms. Which then was the only way to pay additional money to “boost” posts to people on those platforms outside of your group of “friends.”
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Description automatically generated]Let me start with my conclusion. After my first year of using social media marketing, I suggest you forget about LinkedIn and only focus on Facebook! This chart illustrates why.
During the first year, I measured the results of using all the platforms. My website manager, WIX, produced the statistics I needed on this graph. While I had approximately the same followers on both platforms, the chart told me that Facebook accounted for over 54% of my website visits (readers). LinkedIn only generated 3% over the same timeframe, using identical posts.  
As any prudent businessman would do, I immediately dropped my “paid” LinkedIn Professional page and decided to put all my eggs in one basket. I now only invest in boosting Facebook posts as my sole social media marketing platform. However, I still occasionally post on my personal LinkedIn page. 
Mass Email Marketing
I also send occasional mass email announcements. While in business, I had over 1,000 email addresses. I used an email announcement after I retired, stating my new venture into digital history. This accomplished two things - it drove certain people to follow my latest social media accounts and visit my new website, and it also gave me feedback on who opened the emails and who didn’t. I cut the number of “contacts” in half. 
I recently used WIX to send out an announcement for my new eBook, “The Puzzle.” It was a total bust. I had previously used Constant Contact for my business and had imported all the contacts into WIX. I composed and sent the email. It cost several hundred dollars. The resulting metrics were meaningless to non-existent. I am not sure who they sent it to! The process was terrible from both the senders (me) and the receivers' (readers) points of view. However, I am highly impressed by WIX for website development and hosting!
I am switching back to Constant Contact, which I can recommend after using them for decades! It is an incredibly user-friendly platform. They provide excellent telephone support with onshore representatives and charge a reasonable monthly fee, regardless of how many emails you send! 
[bookmark: Author]Measuring Your SuccessThere is an old saying in business that goes something like this: 
“You can’t manage, what you don’t measure!’

I am impressed with FlowPaper and the product(s) they provide, the company in general, their technical support, and the detailed reader statistics they provide on each eBook I have ePublished.
I created a Microsoft Excel spreadsheet to track various publications and reader statistics generated by FlowPaper over time. I update these spreadsheets manually over floating periods.  
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This chart shows some metrics from FlowPaper on my first eBook, “If it Flies” (IIF), published in two Editions, 1.0 and 1.1.One interesting WIX statistic is that 64% of my readers use mobile devices, 26% use computers and 10% use tablets.



Technology Considerations
In addition to a full Adobe Acrobat suite and my previous technology recommendations, there are other technology components you might consider acquiring if you are serious about writing or creating eBooks. I apologize if I am redundant in some of these.
Grammarly – This product is an absolute must for any serious writer! It goes way beyond most spell-checking features of your standard word processor. In addition to spell-checking, it analyses your writing. It offers suggestions to correct grammar, sentence structure, composition, etc. It makes you a better writer. I have been using their “Premium” edition, and I love it!
PowerPoint – One of the software products in the Microsoft Office suite. I use this application for creating slide show presentations to introduce what a Digital Historian is and to introduce my published eBooks to various organizations, such as the Veterans Museum and local community groups like the Kiwanis Clubs and various Veterans groups.
Multiple Web Browers – Microsoft Edge, Google Chrome, and Apple Safari to check the look and functionality of your eBook on all platforms. 
Photo Editing – While there are a variety of these, one of the most inexpensive and easy to use is Phonto, an app I use on my iPhone.
Project Planning – I use Microsoft Excel for most eBook development project planning. I also record various statistics using spreadsheets I have created and continuously modify and enhance. I employ my Calendar to remind me of things I must do.
Website Creation – If you want a website as a “storefront” to showcase your work, as I previously mentioned, I highly recommend using WIX and one of their many professional-looking templates! 
I do not receive any kickbacks or consideration 
for any of the suggestions above.

About My Word Template
If you decide to use my Word Template, which is the exact Word file I used to create this eBook you are now reading, download it by going to the eBook section of my website and click on the :
[image: ]
It will open the following popup box.
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Click on the Open file link and once opened save it on your computer.  When you are ready to begin writing your eBook, copy and save it to a new file on your computer using the name of your eBook. Make sure you click on “enable editing.” Keep the original Word document intact for future projects.
This template was developed over multiple months of trial and error as a starting point. Certain elements have been added or modified. You are free to do the same yourself if desired. However, I suggest you don’t. Remember that adage, “Don’t fix something if it isn’t broken.” 
These measurements resulted from selecting multiple history books of various sizes from my bookshelf and, with a ruler, determining the sizing of the following items to be the “average” I used for my final Word template.
Margins
Top = .5"
Left = .7"
Bottom = .7
Right = .7
Orientation = Portrait
Multiple Pages = Normal
Preview = Whole Document

Page Size
Width = 6"
Height = 9"

Word Document Layout
Section Start = New Page
Different First Page = Checked
Header & Footer set to 0"
Vertical Alignment = Top
Preview = While Document
Number of Words by Type of Book Industry Averages

Novellas - 20,000 to 70,000
Novels - 80,000 to 110,000
Non Fiction - 50,000 to 80,000
As I am writing this eBook (2/23/24) Word gives the number of words written on the bottom left side of my screen. Today it is:
[image: ]


I used the preceding information to compare general industry averages of the number of words in a typical book, to my work.
My first eBook, “If It Flies,” has 8,382 words. My second, “The Puzzle,” has 12,524; the unfinished draft version of my new project, “Talking Flags,” is already up to 14,835 words.
Remember that eBooks are typically shorter than conventional books because of their inherent ability to dynamically link users to other information sources.



 Epilogue
I sincerely hope that if you are interested in becoming a self-published author, regardless of genre.

Hopefully this eBook will help launch you on your own personal journey!



Your Homework Assignment
If you are serious about creating an eBook, and not already a published author, here is an offer.
1) Create a one-page paper on any history or other subject.
2) Create a ¾” margin on each side and top and bottom.
3) Create a title for your paper. (Arial 14 font)
4) Write whatever you want me to read. (Garamond 12 font)
5) Insert at least one or two pictures with captions. 
6) At the bottom of the article, write your name and email address. Include your telephone number (if you want to talk).
7) Email it to me. DonS@DonaldScanga.com
8) I will email you to confirm I received it.
9) Then, within a few days, I will read it and send you an email reply with my comments.
 
Deal?


[image: ]About the Author

This eBook was designed, written, and self-published by Donald Scanga, a self-published Digital Historian. For more information about Don and to access his works, please visit his website at DonaldScanga.Com

Please leave Don a review of his work through Contact Don. Or use it to send him a quick message or comment for any reason. Donald Scanga

Don writes shorter military history-related Blogs on his website and social media pages. You can go there from the preceding link.
[bookmark: VMB]Please Follow him on Facebook and Linked In.
[bookmark: Acknowledgments]

If you appreciate Don’s work and wish to express your gratitude, please click here and consider donating to the Veterans Museum Broomfield, 
a 501(c)(3) organization.
It is truly one of Colorado’s hidden historical gems!
[image: A picture containing text, clipart  Description automatically generated]
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[bookmark: Wiki]About Wikipedia (Template)
From this author's perspective, Wikipedia information should only be taken with a grain of salt. While in some cases, it might contain true facts, it should only serve as a starting point in your research.   

1) There is no guarantee the information is correct.
2) Editors are anonymous and may be biased about the topic they are writing about and may even be unqualified to write encyclopedia articles.
3) There is inconsistent or no fact-checking, depending on the article.
4) The rules of Wikipedia at times are used to control article content and delete other content from strong sources.
 
As thoughtful readers, we need to "confirm" and "verify" any information we receive. However, there is a difference between these two words, despite the fact they appear similar. 

The word "confirm" implies that the correct known answer already exists.  

While the word "verify" implies that further exploration is needed before the answer can be proven correct.
 
While I cited Wikipedia in several locations, I did so for expediency to support a fact I already knew or strongly believed to be true, based on relying either on my firsthand knowledge of the subject and/or the subject’s related history.  

If I could not find severe fault with the material located on Wikipedia, I referenced it.  Sometimes, I supplemented the content they provided with my knowledge or information obtained from other sources.
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